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The following terms and conditions apply to the competition, which you undertake and agree to be bound by entering the competition. 
General
1. By entering this competition and/or accepting any prize, all participants grant their binding acceptance of the terms and conditions of this competition and by entering the participant acknowledges that they have read the terms and conditions on www.citypress.co.za and facebook.com/21Icons. 

2. The organiser of this competition is 21 Icons (herein referred to as “the organiser”), with Mercedes-Benz South Africa (Pty) Ltd, City Press, Momentum Asset Management (Pty) Ltd and Nikon as sponsors (herein referred to as “the sponsors”). The organizer and the sponsors are collectively referred to as “the parties”.
3. All information relating to this campaign, which is published on any promotional material via other media will be covered under these terms and conditions. In the event of any conflict between the content of such promotional material and these terms and conditions, these terms and conditions shall prevail.
4. The competition runs from November 2 to December 7, 2014. Each weekly competition runs from 00h00 on the Sunday the poster is published to the first Tuesday (72 hours) after the following poster has been published, at 17h00 (i.e. November 4, 11, 18, 25 and the 9th of December 2014) 
5. The parties reserve the right to cancel, terminate or alter this competition at any time, without notice and shall not be liable for any claims whatsoever arising out of such cancellation, termination or alteration. Details of any changes will be communicated on the relevant social media platforms ONLY. The parties further reserves the right to terminate this competition immediately and without notice in the event that the competition is held to be or becomes unlawful.

6. If the parties are required by any legislation, the Minister of Trade and Industry, or the National Lotteries Board, to alter any aspect of this competition or to terminate the competition as a result of changes in legislation, the parties will have the right to terminate this competition with immediate effect and without notice of such termination.
7. In such event all participants hereby waive any rights which they may have against the parties and sponsors and acknowledge that they will have no recourse or claim of any nature whatsoever against the organisers, its agents, contractors and/or the sponsors.

8. The parties and sponsors reserve the right to replace the offer with another offer of similar commercial value.
9. By entering the competition, the participant agrees to be bound by these terms and conditions and by any other requirements set out in the promotional material accompanying the competition.

10. Late, illegible, incomplete, defaced or corrupt entries will not be accepted. The parties are not responsible for any entries that are not received in time or not received by the parties at all, irrespective of the cause. Without exception, we or our affiliates are not responsible for any problems or technical malfunction or any malfunction or defectiveness of any telephone network or lines, online computer systems, servers or suppliers, computer hardware or programmes or traffic jams (physically or on the internet, telephone lines or with any other service provider, website or other device or medium) or any combination of these or any other technical or other problems. No responsibility can be accepted for lost entries and proof of transmission will not be accepted as proof of receipt.

11. The participant acknowledges that all intellectual property rights (including the rights in designs) subsisting (or which may in the future subsist) in the print design shall automatically, on creation, vest in the organiser absolutely.

12. Participation in this competition also serves as consent to publish your name and photograph, including use of the participant's name and photograph in all related marketing and publicity promotion.
13. Each winner releases the organiser, the sponsors, their affiliates, and their respective directors, officers, employees, and agents from any and all claims, liability, loss, or damage, including any third party claims, arising from or relating to, in whole or in part, this competition or the possession, use, misuse of, or inability to use a prize.
14. The parties do not make or claim or offer any guarantees, explicitly or implicitly, regarding a prize, and in general, but without exception, do not claim or guarantee that: 

i. Participants entering or participating in the competition will necessarily result in them winning a prize. 

ii. A prize or any aspect thereof to you or, if applicable, will meet with your companion’s requirements, preferences, standards or expectations.

iii. A prize or any aspect thereof will be satisfactory, timeous, without defects, safe or reliable. 
15. The participant agrees that if any third party makes a claim for breach of copyright or any other intellectual property right, or any loss or damage arising from participant's submission to the contest, participant will indemnify the organiser, the sponsors, their affiliates, and their respective directors, officers, employees and agents from any and all such claims, including reasonable attorneys’ fees related thereto.

16. If an advertised prize is not available, we reserve the right to offer an alternative prize of equal or lesser value.

17. These terms and conditions shall be governed by and construed in accordance with the laws of SouthAfrica.

18. The organiser reserves the right to change these terms and conditions at any time without notice.

19. The decisions of the judges will be made in their sole discretion and will be final. No appeals will be entertained. The participant agrees to abide by the decision of the judges. 
20. The promotional competition is open to all South African residents who are in possession of a valid identity document, except any director, member, partner, employee, agent or consultant of the organiser, the sponsors, their partners, the marketing service providers or any person who directly or indirectly controls or is controlled by these entities, including their spouses, life partners, business partners or immediate family members.

21. Any participant under the age of 18 years must be fully assisted by his/her guardian, who approves of and consents to the participant’s participation in the competition and the participant’s receipt/possession of the prize. Winner of the main prize of the Mercedes-Benz C-Class must be 18 years of age or older and possess a valid driver’s license. Alternatively, the winner must take possession of the vehicle while being accompanied by a person who is in possession of a valid driver’s license.
22. It is your responsibility to ensure that any information you supply to us is accurate, complete and up to date. 

23. The winner will be responsible to register and license the vehicle.
24. Specifications relating to colour, advertising stickers and make of the vehicle are non-negotiable.
25. The winner will be required to arrange their own insurance and will be liable for all risks associated with the vehicle after taking delivery.
26. Participants may enter every week and stand in line to the weekly prizes and entry into the main prize draw for the Mercedes-Benz C-Class. 

27. Participants who win a weekly prize may enter again to win another weekly prize in the following week (i.e. participants may enter once a week, every week).  

28. Participants must enter in their correct contact details. If a winner has given incorrect contact details, the organiser reserves the right to select another winner in terms of the rules.
29. All prizes are non-transferable, non-negotiable and no cash alternatives will be offered.
30. Important notice: The organiser and sponsors are not liable for any technical failures affecting participation in the competition and assume no liability whatsoever for any entry that has been omitted from participation for any reason whatsoever.
31. The organiser will cover the travel costs and accommodation of the winner only (to Cape Town to attend the official handover ceremony of the Mercedes-Benz). Any additional costs will be for the winner’s own account. 

32. Any additional expenses over and above the prizes will be for the winners’ own account.
33. Should participants use a cellphone to enter the competition, the charges will be at current rates (which may vary). Free minutes do not apply and incorrect SMSs will be calculated. 

34. Participants, and in the case of their death, their family, dependants, heirs, authorised persons or any other beneficiaries of their estate, indemnify the parties against any claim of whichever nature by them or their companion (if applicable) (whether directly, indirectly, accidental, punitive or consequential), due to negligence or any other cause relating to any injury, loss, obligation, costs and/or them accepting and/or utilising a prize.  

35. Personal information gained from participants will in terms of best business practice in the Republic of South Africa be stored and processed. 

36. By participating in this promotion participants’ personal information (cellphone number, email address) is automatically stored in a database for future promotion purposes. Participants therefore agree that the organiser, City Press and the sponsors may contact them for future promotions. 

37. Personal information will not be traded, sold or leased to third parties. Although the organizer endeavours not to make participants’ personal information public to third parties, unless the organiser has express consent, or for the purpose of legal business interests, do not guarantee that participants’ personal information will not be shared with third parties without their consent. 
38. Participants agree that their personal information may be shared with (inter alia) the following parties:

i. Government and law enforcement agencies

ii. Credit and other payment card suppliers

iii. Where the law requires the organisers to disclose participants’ personal information to a party

iv. When the organiser has reason to believe that the disclosure of personal information is necessary to identify a party, or to make contact for legal action against such party that may possibly transgress the Terms and Conditions, or (intentionally or unintentionally) interfere with or encroach on their rights or property, other users or anybody else who may be prejudiced by such activities. 
39. By entering the competition you acknowledge that you have not been placed under administration, committed an act of insolvency as defined in the Insolvency Act 24 of 1936, had any application or other proceedings brought against you in terms of which a third party seeks to have you sequestrated or placed under curatorship, whether provisionally or finally in the last 36 months. 

40. The competition starts on 2 November 2014 and ends on 7 December 2014 at 12h00. 

41. The winner will be notified according to the contact information supplied to us. If we or a third party supplier are unable to contact the winner by telephone within 24 hours or after three telephone calls to them, or if the winner cannot claim the prize within 14 days, the winner will forfeit the prize and the City Press will reserve the right to draw a new winner under the same conditions. 

42. We may require that you supply us with such additional information as we reasonably may require to proceed/process and to promote/facilitate you accepting and/or utilising the prize. 
43. All services offered by Momentum Asset Management (Pty) Ltd are subject to completion of the necessary application forms and agreements as required by law. Momentum Asset Management (Pty) Ltd reserves the right in its sole discretion to reject any application submitted for services contained on this competition without furnishing you with reasons therefore. 
To enter participants will be required to: 
· Include the 21 Iconsweekly poster from City Press newspaper in at least one of their selfies (if they take more than one). 

· Ensure their personal message to the icon should acknowledge what the icon has done for South Africa and its citizens. 

Weekly prizes

Each week for five weeks, the City Press photo editor will pick the 10 best selfies from those entered. These 10 winners will go into the final draw (10 x 5 weeks = 50 entrants). The top three entries from each week will receive the following prizes (chosen at random): 

· R5 000 Momentum Asset Management unit trusts

· 1 x Nikon L830 Coolpix Camera to the value of R2 999

· 1 x 21 Icons coffee-table book to the value of R675

Grand prizes

After five weeks of competition, 50 people will be entered into the final draw. There will be 10 winners of the final draw and they will be chosen at an audited draw that will take place on Expresso on Tuesday 9 December 2014. The ten winners will each receive one of the following prizes: 

· Mercedes-Benz C-Class

· R50 000 in Momentum Asset Management unit trusts

· A Nikon D5300 camera

· 3 x Momentum Asset Management unit trusts to the value of R5 000

· A Nikon D3100 camera

· 3 x Nikon Coolpix L830 camera

The winner (or nominated representative) of the main prize (Mercedes-Benz C-Class) will have the keys formally handed over at a prize giving ceremony on Saturday the 13th of December at the V &A Waterfront. 
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